
 

 

   

 

  

  

 

 

  

  

  

 

  

   

 

 
 

  

 

 

 

 

 

 

  

 

 

 

 
 

  

 

 

 

 

   

 

 
    

  

 

 

 

 

  

 

 

 

 

 

 

 

 

 

 

 

 

  

 

   

 

 

   

 

 

  

   

 
 

GENERAL INFORMATION · 5 

GENERAL INFORMATION 
For information about the features of each Troy University location, please consult  the university website. 

Students may also contact their academic advisers or registrar. 

Academic Support 
Troy University offers students a variety of academic support 

services, including resources to assist students in areas such as 

technology, career planning, study skills, academic planning, and 

tutoring in selected subjects. Students at the Troy Campus may 

also participate in the First-Year Studies Program geared to the 

needs of students making the transition to college from high 

school or post-high school experiences. 

Students should contact the registrar or an academic adviser 

at their campus locations for more information about available 

resources. 

Alumni Association 
The Troy University Alumni Association’s sole purpose is to 

establish mutually beneficial relations between Troy University 

and its alumni. Alumni Affairs coordinates the activities of this 

association, promotes alumni services, and establishes scholar-

ships. In addition, Alumni Affairs broadens communication be-

tween alumni and the university. Through these activities and 

services, the university is able to respond to the needs of its con-

stituents thus enabling alumni to respond to the needs of the uni-

versity. Additional information regarding these activities and ser-

vices can be obtained by calling Alumni Affairs at (334) 670-3318

or 1-877-487-6978. 

Centers and Institutes 

Center for Design, Technology and Innovation 
Better known as <<dti>>, the Center for Design, Technology

and Innovation is a design think tank housed within the Depart-

ment of Art and Design at Troy. Synthesizing an aggressive, multi

-disciplinary design education with the varied visual communica-

tion demands of the global marketplace, <<dti>> is responsible for 

developing design strategies for qualifying businesses, industries 

and not-for-profit organizations. 

https://troy.edu
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8 · GENERAL INFORMATION  

facilitating the activities of faculty, professional staff and students 

in seeking external support for research and creative projects. This 

includes, but is not limited to, grants, contracts, cooperative agree-

ments, and other types of awards. Our office can provide search 

for funding possibilities, assist with budget preparation, form com-

pletion, proposal review, editing and submission. Sponsored Pro-

grams is here to assist the principal investigator from a project’s 

development through submission to the funding agency, 

Additional information about Sponsored Programs can be 

obtained by contacting OSP by phone at (334) 670-3102, email 

osp@troy.edu or visiting the Office of Sponsored Programs web-

site --

mailto:bvwatson@troy.edu
www.troy.edu/about-us/fast-facts/state-authorization.html
http://www.troy.edu/online
http://www.troy.edu/osp
mailto:osp@troy.edu



